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Target Market Determination 
This Target Market Determination (TMD) is made by Hargraves Secured Investments Limited ACN 
089 001 267 (Company) in accordance with the design and distribution requirements relating to 
financial products for retail clients contained in Part 7.8A of the Corporations Act 2001. 

1. Target Market 

The class of consumers that comprises the target market for the Hargraves Secured Notes 
issued by the Company (products) are consumers located primarily in the North East Victoria and 
surrounding Regions who want either: 

(a) a fixed interest, fixed term investment; or 

(b) a non-fixed term investment redeemable on 31 days notice, 

in each case where the assets of the Company consist primarily of first mortgages over real 
property, and where a trustee approved under the Corporations Act 2001 has been granted 
security over the assets of the Company to hold for the benefit of the consumers. 

The Company has offered its products through prospectuses complying with the Corporations Act 
and regulations issued by the Australian Securities and Investments Commission for over 20 
years, and is satisfied, by the ongoing demand for its products and the repeat investments by 
consumers, that the Company's products reach the target market and are consistent with the 
likely objectives, financial situation and needs of the class of consumers that comprises the target 
market. 

2. Review Triggers 

The Company will monitor and review the outcomes produced by the design and distribution of its 
products and consider whether changes are required to the products, to the way they are 
distributed and to whom they are being sold (Review). 

The Company will conduct a Review: 

(a) prior to the issue of a prospectus; 

(b) prior to the issue of a supplementary prospectus; 

(c) within 20 business days of becoming aware of any event that suggests this TMD is no 
longer appropriate; 

(d) within 20 business days if: 

(i) there is a failure by the Company to comply with the terms on which its products 
were issued, the provisions of the Trust Deed between the Company and 
Melbourne Securities Corporation Limited (Trust Deed), or Chapter 2L of the 
Corporations Act 2001; 

(ii) an event occurs which causes or could cause the monies outstanding on the 
Company's products or any of them to become immediately payable or the terms 
or the terms of the product to become immediately enforceable, or any other right 
or remedy under the terms of the products or the Trust Deed to become 
immediately enforceable; 
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(iii) a circumstance occurs that materially prejudices the Company or any of its 
subsidiaries or any security or charge included in or created by the products or 
the Trust Deed; 

(iv) there is a substantial change in the nature of the Company's business; 

(v) the Company sustains a material trading or capital loss; 

(vi) the Company elects to employ any third party distribution channel; or 

(vii) the Company receives a complaint that concerns the design or distribution of its 
products 

Upon becoming aware of a Review Trigger, or a potential Review Trigger, the Directors or 
Company Secretary must within 20 business days provide to the Board all such information 
necessary for the Board to determine whether this TMD is no longer appropriate  

3. Distribution Conditions 

The Company distributes the prospectus for its products electronically through its own website 
(available by request), or in hard copy in response to requests made directly to the Company. 

The Company does not provide financial advice.  The Company ensures that its employees 
provide consumers with factual information only, and make no recommendation or suggestion 
that consumers invest in the Company's products or in any other investment, and that any 
investment should be made on the basis of the prospectus and any independent financial advice 
the consumer may seek. 

The Company provides copies of its Prospectus to the Company's lawyers in Cobram, who make 
the Prospectus available for collection only by clients who attend their offices.  The clients are 
drawn almost exclusively from the geographical area referred to in Section 1 above. 

The Company has provided a copy of this TMD to its lawyers and advised them as follows: 

(a) not to supply the Prospectus, or make it available, other than to clients attending their 
offices; 

(b) to ensure that its partners and staff are familiar with the contents of the TMD (or any 
replacement TMD), and in particular this Section 3; 

(c) to not provide any advice, or make any comment, in addition to the Company's products; 
other than to advise clients that they should address any queries directly to the Company; 
or seek the advice of a financial adviser; 

(d) to advise the Company in writing within [6] business days of receiving any complaint from 
a client in relation to the Company's products, specifying: 

(i) subject to the client's consent, the name of the client and their contact details; 

(ii) the nature of the complaint; and  

(iii) the date the complaint was received. 

The Company does not otherwise employ any third party distribution channels. 
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4. Periodic Review 

In addition to any Review conducted as a result of the occurrence of a Review Trigger, the 
Company must conduct an annual review, to finish: 

(a) for the first review, on the day which starts 12 months from the date this TMD is made; 
and 

(b) for each subsequent Review, on the day which starts 12 months from the day the prior 
Review was finished. 

5. Complaints Reporting 

The Company Secretary must at each monthly Board meeting report to the Board in writing: 

(a) whether the Company received complaints in relation to the Company's products during 
the quarter; and 

(b) the number of complaints received (if any). 

 

 


